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* In general: firms should act in the best interest of clients

« Firms should make sure that a financial instrument they manufacture,
offer or recommend is in the best interest of clients

« Manufacturer:

— manufactures products, including creation, development, issuance, design of that product,

— advising corporate issuers on launch of a new product

* Distributor:

— offers, recommends, sells financial instruments
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Target market & distribution strategy - overview

< Feedback |

Manufacturer Distributor End client(s)
| Information
Target market E i Target market w
Product Categories identification target market
.« Type + Type of client
« Nature * Knowledge & experience
« Features + Financial situation/ ability to bear losses

* Risk tolerance
» Client objectives/needs

General Actual

Distribution Strategy Distribution Strategy
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Type & information

Product features Distribution strategy on clients

« Complex/Simple * Advise/recommend » Specific information
* Risk conflict of interest: » Actively market on clients

high/low « Execution only
» Specific features (e.g. » Appropriateness

objectives)

Broad target market Level of information
More refined target on clients
market Level of protection

Level of refinement
target market




